
 
 

 
 
Social Media Code of Conduct 
 
This Code applies to all members at all times. 
 
Members are personally responsible and liable for anything they say and represent on-
line on user generated media. 
The club trusts and respects our members to exercise responsibility whenever they 
participate in social media. 
The use of social media sites and electronic media are all forms of public domain 
communication including but not limited to: 

• Facebook  
• Instagram 
• Twitter 
• Tik Tok, and 
• Email 

 
All members have an important responsibility to not say or communicate anything 
untoward with respect to Affiliated members, Committee and guests of the Club.  
This includes: 

• racist or vilifying comments, 
• bad language, 
• insulting comments, 
• religious connotations, 
• personal attacks or slander, personal comments relating to family or associated 

friends within the Club community. 
 
 The club will respect the rights and dignity of all individuals by providing the following: 

• fair, open, honest, dignified and non-discriminatory treatment; 
• the opportunity to respond to accusation of breaches 

The personal dignity, privacy and rights of all members will be respected and any 
discrimination, harassment or offence to others will be dealt with in accordance with 
the Code of Conduct 
The Club expects that all members conduct themselves in an honest and ethical 
manner and treat other members fairly and with respect. 
 
 
 
 
 
 
 
 
 
 
 


